
 

 

 

Test for professional tourism companies (T4.2.1) 
In order to validate the practicality of the new services we had devised, we organised a number of tests 

with tourism professionals in our region. 

a) Test of the Henson horse ride 

This test was carried out in February 2022 (period 5). 

Experts from the Oise Tourisme agency were invited to come and test the new Henson horse ride 

offered by the SPL le pôle équestre du Compiégnois at the cercle hippique de Compiègne.  

The offer consists of a 2 to 3 hour ride, mainly in the forest of Compiègne. There is a choice of two 

riding levels: "beginner" or "advanced".  The ride includes a heritage and educational dimension: the 

riding instructor acts as a guide and provides heritage information about Compiègne and its forest. She 

interacts with the riders. 

 



 

The aim of this test was to introduce the offer to the Oise Tourisme agency in order to gather feedback 

from the team and benefit from the promotional relay.  The aim was also to benefit from the advice 

of Patrick Goas, customer experience consultant (La fabrique à souvenir). Thanks to this test, we have 

co-organised a number of press events for this offer and have been able to take better account of the 

needs and expectations of off-season visitors: a personalised welcome, a need for heritage knowledge, 



an offer suitable for all the family...

 

 

b) Test of the sophro walk at Henson 

This test was carried out on 21 April 2022 (Period 6).  

We invited tourism marketing experts (Oise Tourisme and Hauts-de-France Tourisme) to test the offer 

and take part in a debriefing lunch, during which we were able to discuss and take the time to fully 

understand customer expectations, their needs and the key success factors for this new experiential 

offer linked to the equestrian world in the heart of the national forest.  

The offer consists of a ride on a Henson horse using mindfulness meditation (being totally in the 

present moment and letting your thoughts flow), interspersed with meditation exercises guided by a 

qualified instructor-sophrologist. 



 

Communication document for the general public 

We asked Mathilde Roux, Head of Societal Trends - Research and Development at the Comité Régional 

du Tourisme des Hauts-de-France, Hélène Reitzaum, Communications Manager at the Comité Régional 

du Tourisme des Hauts-de-France, to test the offer, Jean-Philippe Gold, Director of the Comité Régional 

du Tourisme des Hauts-de-France, Marie Audierne, Communications Officer at Oise Tourisme, 

Chrystelle Fèvre, Deputy Director of Oise Tourisme and Giuliano Zitoli, Holiday Advisor at Compiègne 



Tourist Office.

 

Brief 



 

Mindfulness walk 

 

Final meditation exercise 

The idea behind the test was to identify the best practices that could be put in place to ensure 

that the offer met visitors' expectations and generated sales for the company marketing it (SPL 

le pôle équestre du Compiégnois). A questionnaire focusing on the customer experience, the 



4Ps of marketing and the emotional dimension was therefore created, and an exchange of 

views took place over lunch after the questionnaire had been handed in.  

Overall, this test enabled us to determine a selling price suited to the market, to identify 

communication keys according to the different customer targets, to define the distribution of 

the offer and to improve the logistical points affecting the customer experience. 

 

c) Product test: sophro ride in a Henson by a Chinese tour operator 

This test took place on 22 July 2022. (Period 6) 

Thanks to the first test carried out by the Hauts-de-France Regional Tourism Committee, a Chinese 

tour operator, Shunda Travel, came to test this offer as part of its eductour programme in the Hauts-

de-France Region, orchestrated by Ruying Wang, Business Manager of the Regional Tourism 

Committee.  

The test enabled the offer to be adapted to the cultural specificities of the Chinese clientele.  

 

Brief 



 

Séance d’Equithérapie 

d) Product test: discovering natural edible plants 
This test was carried out on 2 May 2022 (period 6). 

Prior to planning this rather unusual and innovative offer, the team of tourist advisors from the ARC 

Tourist Office took part in a test of this offer. The aim was to get a clear idea of how the outing would 

unfold and what visitors would experience, so that we could promote it and reassure participants if 

necessary.  

The outing consists of a short walk in a part of the forest that is relatively rich in edible plants. As the 

walk progresses, the guide presents the different plants encountered along the way and hands out a 



recipe booklet incorporating the plants discussed during the outing.

 

Communication 

This test enabled us to find out about the different edible plants on display, to gain a practical 

understanding of how the outing would work for visitors and to make recommendations to the nature 

guide to enhance the customer experience.

 



Presentation of an edible plant

 

Edible plant  



e) Yoga session test 

This test was carried out at the end of April 2022 (period 6). 

A yoga session was organised so that the employees of the Taim' Hotel ****, which has 80 rooms and 

a high occupancy rate at weekends, could become ambassadors for this offer.  

The yoga sessions, which were devised as part of the project, were designed to be a way of discovering 

Compiègne's heritage: the aim was to offer visitors a yoga session in a place with a history, and to 

encourage them to discover one of Compiègne's emblematic heritage sites.

 



This test session enabled the T'Aim Hôtel team to ask the yoga teacher all the logistical questions and 

to learn all the information they needed to present and promote this offer to their customers.

 

Taim' Hotel team after the test   



Appendices 
T.4.2.1 : survey 

  



  



  



  



  



  



  



  



  



  



  



  



 



  



 


